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Swipe & Style
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BUSINESS PROBLEM

Nykaa Fashion aims to strengthen customer retention and increase

purchase frequency. \With numerous fashion platforms available, users
often switch between apps when exploring trends or products.

The current experience mainly supports single-item browsing, making it
harder to discover complete looks. There is also limited scope for social
interaction or sharing your outfit, reducing opportunities to keep users
engaged within the Nykaa ecosystem.
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STRUCTURE:

SILVER

900 points

MICRO INFLUENCER

- Every time another user purchases an item from your set, you earn 1 point for
Earn 1.5 points per ¥50 spent

every ¥50 they spend.
&L Unlock the use of adding accessories

- Points can be redeemed (1 point = ¥1) for discounts on your next purchase.
(jewelry, caps, stockings, etc)

GOLD

1,500 points Earn 1.5 points per ¥50. Unlock the option to add accessories (jewelry, caps, stockings,
INFLUENCER etc.) to your sets.

Earn 2 points per I50 spent

Silver: Micro Influencer: 500 points

\ Set featured at the top Gold: Influencer: 1500 points

Earn 2 points per ¥50. Your sets get featured at the top of item pages, increasing visibility.

PLATINUM

5,000 points Platinum: Celebrity: 5000 points

CELEBRITY Earn 2 points per ¥50. Receive PR boxes and free brand products for promotions.

Earn 2 points per ¥50 spent
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REWAHRD STRUCTURE

Foints Badges

Rewards

« CONTINUOUS & FIXED :
— Points for every purchase
made through your avatar

FIXED RATIO REWARDS:

« Base:1 point per ¥H0 spent
Silver: 1.5 points per ¥50
Gold: 2 points per ¥50
Platinum: 2 points per ¥50
Premium Avatars. Double
poINts on every purchase

VARIABLE REWARDS:
« PR Boxes, Brand Deals, and
collabs (Platinum Level)

« EXCHANGEABLE POINTS:
1 Point = 1 Rupee

- ACHIEVEMENT BADGES
— Number of avatars created
— Premium avatars

« STATUS POINTS: — Milestone badges

— Determine tier (Bronze -

Platinum) . TIER BADGES
— Only increase (one-way) _ Bronze

— Unlock accessories, features, _ Silver
placement, PR boxes — Gold

— Platinum

- LEADERBOARD BADGES
— City rank
— State rank
— Indiarank
— Top creator badges
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THEOQORIES USEL

1. OCTALYSIS FRAMEWORK (YU-KAI 3. LEVELS & PROGRESSION THEORY
CHOLU

e Swipe & Style motivates users through « Bronze - Silver - Gold - Platinum levels give users

. : - clear goals to work towards.

creativity, achievement, social likes, and ) : : .
o _ _ « Higher levels unlock better perks like higher earning

curiosity with every swipe.

| rates and top placement on product pages.
- Users feel rewarded as they build sets, unlock . Progression keeps users coming back to create more

levels, and showcase their styling skills. sets.

2. REWARDS & REWARD STRUCTURES 4. FEEDBACK THEORY (JUICY FEEDEACK)
THEOHRY

« Every swipe updates instantly, creating
« Users earn points when others buy from their smooth, satisfying visual feedback.

sets. o Likes and points appear right away, making styling
o Likes, visibility boosts, and redeemable feel rewarding.

discounts act as continuous rewards. « The app “reacts” to every action, encouraging more
« Each reward pushes users to create more SwWipes.
outfit sets.
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2. Game Loops
(Engagement Loop +
Frogression Loop

« Core loop: Swipe items -
build outfit sets - receive
likes or sales - earn points
- level up - return to swipe
Mmore.

« Each step feedsinto the
next, creating a natural habit
loop.

« This keeps users
continuously engaged and
excited to create more sets.

6. Caillois" Types of
Games (Mimicry,
Agin, Alea)

« Mimicry:Users role-play as
stylists and fashion
influencers when creating
outfits.

« Agon: Sets compete for
likes, popularity, and top-
ranking visibility.

« Alea:Each swipereveals a
new random item, adding an
element of surprise and fun.

. Player Journey

« Discovery:Users see the
feature and get curious about
Swipe & Style.

« Onboarding: Swiping is
instantly understandable,
requiring no tutorial.
Scaffolding: Points, levels, likes,
and visibility keep users
motivated as they keep
creating.

Endgame: Users aim to reach
Gold and Platinum status for
premium perks and
influencer-like recognition.
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click here

Kindly open it with your flame email id, as I have given that email access.


https://www.figma.com/proto/I121g0gmVpDsDHEJkU3OiW/Swipe-and-Style?node-id=0-1&t=qxDEfXd3bxDl0ORS-1
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