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Introduction

From packaging briefs to perfume trials — this
internship truly pushed me beyond the classroom.
6 weeks. Endless insights. A whole new lens on
design. This was the first time | realised something
deeper — that design is really about finding that
tension point.

Between form and feeling. Between a brief and
your own instinct.



About K2

K2 Fragrances is a design-led fragrance &
packaging business founded by Mr Kalpesh Dave,
in Bangalore.

It blends entrepreneurship, creative thinking, and
scalable production.

From local brands, major corporates to
international clients — everything is designed,
manufactured, and shipped with care.

They have paper air fresheners, hanging glass
bottles, car perfumes— custom made with soul &
strategy.
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Pitched Scent to a Fashion Giant
e Crafted a custom proposal to
Azorte, merging fragrance with
fashion retail.
e QOffered scent-based retalil
ideas — from trial room tags to
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Stella
Industries

This was the first sales call that
turned into a real client brief —
and that shift felt so exciting.

| designed six different layouts
based on that one brief — trying to
balance the clean, clinical identity

of their vision with something soft,
elegant, and sensory.
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K2 Fragrances <D/

Our Products combine sustainability with style — fully
custorizable in shape, scent, and design. Perfect for
brands that care about the planet while leaving a
lasting impression through fragrance,

: -

Fragrant Catalogue

Perfumed mini catalogs add a
sensory touch, helping customers
connect more deeply with your
brand — perfiect for luxury promaos
and unforgettable experiences.

Hanging Bottle

The Hanging Bottle Freshener is a
clever and convenlent salution
designed to keep enclosed spaces,
such as cars, closets, and small rooms,
smelling fresh and pleasant

Organic Jute Bag

QOur crganic jute bag car air fresheners
are made from 100% natural jute
fibers, a renewable and biodegradable
material

Established in 200 1, b
Fragrances gpecializes In
per air fresheners
perfumes
design, and
awerful

Custom pa
and glass pottie
that blend scent,
pranding into one P

Paper Air Freshener

Eco paper air fresheners are made
from blodegradable cellulose, making
them an environmentally responsible
choice.

Viva Toyota and Ravindu Toyota
were assigned to me as potential
clients to explore.

| @l No Leakage
l()‘ [ Lasts up to 30 Days
& Variety of Fragrances ¥ §
Eco Air KZ * & Brand Visibility
j i" e Hanging Freshener Bottles

Fresheners

MOQ:100
E75 + gst

Ideal for:
«& Car accessory brands

A\ Pharma / weliness promos
W Fashion labels

and Scented
Aroma Beads

& Corparate gifts / giveaways High-quality cellulose =
! - paper with eco- business ~Thobbv —
T ﬁ:" MOQ: 500 friendly inks and long- 10bby
was asked to think about how we i O g rgrance i o -
T4 + Established in 2007, K2 Fragrances = Dedicare specific time each week 1o pursue the chosen
m* Features: specializes in custom paper air hobby or passion.
= & Double-Sided fresheners and glass bottle perfumes

Printing that blend scent, design, and branding = Take classes or workshops to improve skills in the chosen

could pitch our fragrance products

£ Long-Lasting into ane powerful product, hobby.
Fragfance a Dur Products combine sustainabilivy
% Custom Shapes with style — fully customizable in travel
t t h Available shape, scent, and design
O them ¥ Pacagig —
. Optiona + Plan and embark on a
= Mada in India g :

| designed four flyer concepts from .

« Visit ar least one new

. . . . country or destination
il - EVery year.
scratch, experimenting with layout eSOy - -y . §
Aroma Beads £75 + gst pled a beau Ly
Estaplished in 2007, KE_ '_ l i to Haﬂglng = Reduce the consumption of nutrition
. from Eco Air rances spacializes in Freshener Bottles processed (oods and sugary
I Deloitte fresheners for t::fm paper air frasheners a snacks,
i1
Corporates and 3135;‘::‘:;? ::;"f:nmind « Experiment with healthy and « Incorporate more fruits and vegetables into daily meals,
that blen + iy

nutritious recipes o diversify

- L
1o one powerfu
gin! the diet.

product.

= Reduce the consumption of processed foods and sugary
snacks,

prandin

These focused on introducing K2
Fragrances, our automotive air
fresheners, and customisation
options.
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Greetings from K2 Fragrances!

A subtle yet powerful addition
that leaves a lasting impression

We're excited at opportunity to connect with a dealarship
that thoughtully-aftroused-experiences, and service exce-
llence.

We finalised these two Al-assisted
. . ) Why it’s a perfect fit:
flye rS after allgnlng them Wlth Our Ideal for New Vehicle Deliveries

“ Place a branded air freshener in
1 to add a luxurious.
visual tone. sencorysupisetbt{saesa
lasting impression,
| refined the copy, added branded £9 ATakeaway Durig Servce Viss ‘;’F\,.N[?U' = ™

Offer customers a smail thank-you TOYOTA
. token with each service-something R‘rg!g‘rnf
elementS, and helped dlspatCh them they'll appreciate daily on the road

ﬁz Perfect for Events & Customer Celebrations
Whether it’s a test drive campaign, vehicle launch, or service

Wi t h S a m p | e kitS to b Ot h C | i e ntS . | camp, these fragrances work as functional, branded giveaways

é Two Premium Formats
— Eco Paper Air Fresheners—lightweight, customizable,
and budget-friendly
— Glass Hanging Bottles—refillable, premium-looking, and
long-lasting
Customizable Design & Scent Library
Shapes, colors, taglines, and fragrances —all fully tailored
to match Ravindu Toyota's branding and style

Greetings from K2 Fragrances!

A subtle yet powerful addition
that leaves a lasting impression

We're excited at the opportunity to connect with a dealership
that thoughtfully curates experiences and values service-
excellence.

Why it’s a perfect fit:

Ideal for New Vehicle Deliveries
Place a branded air freshener in
every new car to add a luxurious, )

sensory surprise that leaves ﬁ =
a lasting impression.

VIVA
ﬁ A Takeaway During Service Visits  TOYOTA
TOYOTA

Offer customers a small thank-you
token with each service—something
they’ll appreciate daily on the road

Jb”- Perfect for Events & Customer Celebrations
Whether it's a test drive campaign, vehicle launch. or service
camp, these fragrances work as functional, branded giveways

@ Two Premium Formats
- Eco Paper Air Fresheners—lightweight, customizable,
and budget-friendly
- Glass Hanging Bottles—refillable, premium-looking, and
long-lasting

@ Customizable Design & Scent Library
Shapes, colors, taglines, and fragrances-—all fully tallored to
match Viva Toyota's branding and style—proudly made in India.



Motozoop
Box Design

Motocorp’'s Motozoop: 10
fragrance variants was my most
intense design challenge —
created an entire perfume box
system for 10 different fragrances
under Motocorp’'s Motozoop line. |
worked on layout revisions, color
variants, and print-ready files — all
under a 3-day timeline.
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CAUTION ;

> Keap away from direct Sunlight
and high lemperatures

> Avold direct conlact with : skin,
BYas, or car surfaces

> Not for ingestion Keep out of
reach of chitdren and pets

> Eco- friendly and cruelly- free
> Cralted with nalural lavender
exiracts and recyclable m alerials

HOW TO USE:

> Removs the perfume from the
packaging
> Peel off the protective seal to
activate the fragrance.
> Use the altached string to hang
me on your reandew mirror
e height to prevent it
IEing any surfaces.
¥'a relaxing and refreshin g
10 45 days based on
ditions...

: best before 3 years
date of manufacturing

d Marlfehd by Motozocp
), Tamilnadu-638656

When it was done, | visited the
factory and helped hand-pack over
200 finished boxes. Seeing
something | designed — physically
packed and shelf-ready — was a
surreal, full-circle moment. Q
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Daily Sales
Reports

| was calling leads, noting
responses, and updating my DSR:
the Daily Sales Report. This gave
me clarity on who | was designing
for, and why. It taught me the
rhythm of sales — the follow-ups,
the cold calls, the “maybe laters.”
Designing with this in mind made
the process more targeted and
more strategic.



Perfume
Blending

One of the most fun and hands-on
things | got to do was test K2's full
fragrance library — from floral
notes to spicy oudhs — and
eventually blend two perfumes of
my own. It wasn't part of any client
project, just something | was
encouraged to try. That kind of
creative freedom really stuck with
me — it showed me how scent can
be personal, tactile, and full of
story.




Catalogue
Redesign

This wasn't for a client — but it was
just as valuable. | redesigned the
K2 internal product catalogue as a
way to understand the brand’s
structure, categories, and visual
rhythm. It was an exercise in
design thinking — balancing clarity
with aesthetics, and learning how
information architecture plays out
In a real-world system.
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Other
Projects

| became confident with

CorelDRAW, learned how to prep
files for print, and understood
dielines, bleed, and finish effects.
e Samsung Flip6 & Fold6 air
fresheners
e Auto service studio air
freshener designs
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Conversations  Sample Prep & Updatin
with Kalpesh Sir =+ Dispatch Daily Sales

T

Check-ins &  Design Workon  Creative Factory
Client Calls& CorclDRAW ™45 Exploration @ Visils ga#<




SECONDARY RESARCH

Fragrance isn't just luxury — it's layered with strategy.
From the shelf to the scent — fragrance is both science and storytelling.

AUto

| realized just how much thought goes into what we smell.

| learned about different fragrance formats — paper tags,
hanging bottles, beads — and how each serves a purpose
based on context, longevity, and mood.

In the automotive world, fresheners aren't just about
masking smells — they're about branding, customer
comfort, active recall and even luxury positioning.

Pharma

In pharma, | saw how wellness brands tap into scent to
communicate calm, trust, or even nostalgia — making
patients feel safer or more at ease.

It gave me a new perspective on scent as a branding
tool, and not just a design element - a cross-industry
language of emotion, memory, and experience.



[.carning Outcomes

| learned how to think like a problem-solver.
Yes, | learned CorelDRAW, dielines, print finishes and
sales — but beyond the tools, | learned how to think.

Constraint-

Adaptability Thinking

) Entrepreneurial
Confidence P

Insights




DOWN NO.42, Yamuna

L5

; Al ROAD, M
PH: 080 4111 3975 ADHAVNAGAR, BANGALORE . 560001

GST No.: 29ABDPD4314Q1ZH
I

<

Reflections

This internship changed how | see myself — and
what kind of designer | want to be. | realised that |
love the messy middle — the brainstorming, the
last-minute edits, the trial and error.

That | care about the people behind the product
just as much as the visuals. And that I'm not just
someone who “can” desigh — I'm someone who
wants to build things that matter. This internship
made me feel seen. It reminded me that I'm
allowed to take up space, to try things, to speak up
In rooms where | used to stay quiet.

And for that — I'm endlessly grateful.
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